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Non-Exclusive 
Rela.il MnsLers 

16.5 

Via 

11.8 

12.5 

12.6 

11.7 

11.4 

11.6 

11.3 

TL2 

If.T 

11.2 

11.4 

11.3 

11.4 

11.3 

ii.i 

10.9 

10.6 

10.3 

10.2 

10.4 

10.5 

10.3 

Exclusive 
Retail Masters 

9.6 

10.5 

10.5 

10.9 

10.5 

8.6 

8.8 

9.1 

9.1 

8.7 

8.8 

8.9 

9-1 

9.0 

9.0 

9.3 

8.9 

8.8 

8.6 

9.1 

8.4 

9.2 

9.7 

9.2 


Non-Exclusive ■■Exclusive 
Retail Masters Retail Masters 



15.0 


10.0 


5.0 


0.0 


Note: Retail Masters definitions as of 5/94 

Source: Nielsen Integrated Panel - Disaggregated data 





Basic Total U.S. - Supermarkets 


206l55o 49l 



Source: Nielsen Integrated Panel - Disaggregated data 
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Source: http: 
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RJ Reynolds Total U.S. - Supermarkets 



35.0 


33.0 


31.0 


29.0 


27.0 


25.0 


Source: Nielsen 1 megrated Panel - Disaggregated data 


Source: https://www.in dustrydocumi 
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RJR Premium Total U.S. - Supermarkets 


Monthly Share 



Source: Nielsen Integrated Panel - Disaggregated data 
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Source: https://www.Tn^ustrydocumerits.ucsr.edu/docs/frjmu004 
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RJR Discount Total U.S. -Supermarkets 


Monthly Share 
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Non-Exclusive 
Retail Masters 

12.0 

12.2 

12.6 

13.3 

13.7 

13.1 

13.2 

12.7 

li.3 : 

11.1 

11.0 

10.6 

10.6 

10.4 

10.5 

10.2 

9.8 

9.7 

9.7 

10.0 

10.0 

9.7 

9.5 

9.0 
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Retail Masters 

10.4 

10JS 

11.5 

11.9 
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11.2 
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12.0 
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8.1 
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™Non-Exclusive ■■Exclusive 
Retail Masters Retail Masters 

Note: Retail Masters definitions as of 5/94 

Source: Nielsen Integrated Panel - Disaggregated data 


Source: https ://wwwrm€f 
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All Other Manufacturers* Total U.S. - Supermarkets 
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25.0 


20.0 


15.0 


10.0 


i Non-Exclusive 
Retail Masters 


i Exclusive 
Retail Masters 


Note: Retail Masters definitions as of 5/94 
Source: Nielsen Integrated Panel - Disaggregated data 


* American, Brown & Williiam son, Liggett and Lord lard 
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Average Total Industry Volume Total U.S. - Supermarkets 

500.0 
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450.0 

425.0 

400.0 

375.0 

350.0 


Source: Nielsen Integrated Panel - Disaggregated data 


Source: TitTp 


















